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Abstract

The objective of this survey study was to explore how employees in beauty salons
use English for communication in their daily work. Data were collected through a 2 5-item
questionnaire. The participants were 15 staff members working in leading beauty salons,
including hairstylists, color technicians, treatment specialists, shampoo and blow-dry staff, and
receptionists. Descriptive statistics such as percentage, mean, and standard deviation were
used to describe the results. The findings showed that the employees had a generally
moderate to good level of English ability in basic communication, such as greeting customers,
asking simple questions, confirming customer needs, giving short explanations, and using polite
language during service. However, many participants still experienced difficulties when
communicating in more complex situations, such as explaining chemical processes, describing
hair treatment steps, giving detailed recommendations, or handling complaints from
international customers. The results emphasize that English plays an important role in
improving service quality, creating a professional image, and increasing customer satisfaction.
Many employees expressed interest in receiving more training in English, especially vocabulary
used in the beauty industry, common phrases for salon conversations, and practical
expressions that match real service situations. The findings suggest that training programs
designed specifically for beauty salon communication could help strengthen employees’
confidence and support more effective communication with foreign customers in an

increasingly international service environment.
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fugruresgnisanildgnies (M = 3.66, SD = 0.66)

d1m5UrTnYEN1505UIBUTNITANIENIE WUTT HABULUUADUAINAINITOUBNIRATNLLAY
anvazdnudunmwdinguld (M = 3.97, SD = 0.74) waziuzindasdueiguanuls (M = 3.80, SD =
0.78) 52l Avanstumouu3nsadl wu da a viensmuudlaluseduuin (M = 3.53, SD = 0.60)
athalsfinnu TefiiAsatumsesunetuneumsvinday (M = 3.00, SD = 0.85) LLasmia%ma{]zmeﬁ'
NUAATUTEMINNN TV (M = 3.13, SD = 0.82) agluszAuUunand

Tuguiinuedfadu 4wy nsudlvanudilafislunisudns (M = 3.87, SD = 0.81) n15fl
waziinladuiissn1wsanguainuaisUsesme (M = 3.60, SD = 0.84) N159ANITAAIUNTAAUTY LU

n1s5uileddmil (M = 3.20, SD = 0.86) way N1308NLALINBINGUIAYNABINUIIATIIN (M =



3.13, SD = 0.92) wuimihauivinuglussduliunansienn defifianadesiigade anuaiunsely

msdeastununisliuinadesiulfesnednau (M = 293, 5D = 0.79) Faudfeglusdutunans
Tunmsundnaulssdiudl auealinyen1wdanguiieanasonisvinanulusuasuans

(M = 3.89, SD = 0.58) Fsaglusesiuann azvioudisiruadnauazaudesulunsihawsanguly

Taluauusnisasa

nsasluazanusena
nan1sIseRliumnui e umeiauansalumsldnundingmitenisieanslu
seuIn easvieufsmnunienvesyrainslugsiauinsgalmifidessesiugnininsnaiiiiiuann
Y Anadesuileglussiugalseniminnudnlvaffugudmdniuasyssloadisaguildluey
u3msldass TnaamnzsumseSursuinsdsldsuaruuugean uansliifiuiindnauaiunsa
denendayaifsatuduneu ndndae waznadwsvesuinisldogeiiuszaniam egslsfinu
pzuuumanluffensinmeuasnsauniugiuasroufsnnudesnisiamieuadesd uay
anusiulalumsfeansnrndanguluaniunisaiae JsaenndostunuAdefinuimdnmnuudnnsing
ausiulaluddwiianiens uidwinanuasosiadiuunaunuialy feudansinisfinevsy
myingudsanumsalfisdy Weduasuinnuiulauazauamnisuinisuignédssiagng
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URIGRIRIE

nmstdendal fideideiauenusdel

1. YoiauauuiBau]ia

(1) M3TmouTuNISIngudmiuninaueswaiiane Tnswduaniunsaifnuassludu
WESHENY U NISYINYNY NSIENBLUZUSNNT LagN1InaumnugnAF1aYIa

(2) SavigileUstlonnudanquaisasuiisndusionisliuing iledieliminauauss
anduavilulglad

(3) 1938 msaouunvuaaunsaidtans (Role-play) Llalfinmnuadesfuazananulszmsi
TunsaunuIRse

(@) daaFuvussernianisldniudanguaisludiu Wy Aathednsiiugiu wazlnna
NYIBINOWIENINNTNIY

2. forauonuzdmiunsinidendedely

(1) mafiudununguseddlinniufiefuauuiugmomaive

(2) WM IdeLTanmuan wu msduawaidedn Welilddeyadednifeaiudymilunisly
AYIDINAY

(3) MsAnwUadeNiinasaANEINITAIUATHIBINGY 1L UsEaUNITalvinuiion1sousy



(@) M5 USYULTBUSULES UAEUAN8UTEAN WU S1UNIUwaEs1usEaUns ey Wiafnw,

AMULANANAIUAIUADINITITAEN
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